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CAUSE

Digital
Academy for
Assoclations

Course: Digital Marketing for
Associations

Digital Academy
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Welcome to the
Digital Academy

Engagingover
200,000 individ

« Time to focus on your Association Strategy

a
; « Learn from other associations and your peers
j,m'”wf:m(ulrl Hub m 1 I I
« Use Member Experience techniques to shift your
f e strategies
oo it o  Dedicated Engage IMIS courses to maximise your
knowledge of IMIS.

. Consider new culture, innovation and ideas

« Tools and frameworks to help you
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H
About Causels

Engagingover
200,000 individt

— Causels exists to support
| associlations.
olutions to
transform your
associatior g \ . o . .
e e B We create digital experiences for your members, your staff
T EEREmE ERrmeee and your association. Focusing on your growth, Causeis

leverages best-in-class technology to enable your strategy

and success.

(S cAUSEIS
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Supported by AUSAE

The home for association professionals.
A place where you belong, connect with others, advance your
career and be inspired.

WWW.ausae.org.au

CAUSE p AuSAE

The Australasian Society of Assoc
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Presenters & Facilitators

Michelle Lelempsis, CiP, CiSE, CAPIA Yolande Smith
Managing Director Digital Marketing Specialist

Causeis Causeis
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Maximise your Workshop Experience

<]>< Mute as required

To allow for clear audio please mute
yourself when presentation sessions
are in session. At times we may
mute your line if you may have
forgotten.

= 1{] Session recording

Today’s presentations are being
recorded however to maximise
you're sharing and networking the
breakout rooms will not.

% Presentation Slides

Presentation slides and recording
will be distributed on course
completion.

***| Chat and engage

Engage your fellow peers through
the breakout rooms and the Zoom
chat. Share ideas, successes and
learnings.

© Copyright Causeis Pty Ltd 2022.

Use your camera

*

Especially in the breakout rooms,
please don’t be shy and turn on your
camera to increase your
engagement.

(€]
(Q% Update your Name

So that we know who you are, and
to let everyone know where you are
from — lets rename ourselves to
show our full name & acronym



Course Agenda

« Digital Marketing 101

Tuesday, . SEO
znd August « Social Media

« Canva Getting Started

CAUSE



Day 2. Agenda

Thursday 4t |R———
August ot forDiia Markating

* Bringing it all together — Your Digital
Marketing Strategy
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[ CAUSE!-

Digital
Marketing
Overview 101

What is Digital Marketing?

What should be part of a Digital
Marketing Strategy?







Any marketing that uses a “digital” platform.
Digital is use of technology, data and internet.

CAUSE



What is your Digital
Marketing Strategy?

* Share two points from your Digital
Marketing Strategy

 What drives your associations strategy?

* What are the gaps?

Source www.hubspot.com/flywheel




Y e

— SOCIAL oM ERTISING *+ —

<=l +‘+

PKETRNG

SEO BRANDING

DIGITAL

© Copyright Causeis Pty Ltd 2022.



Digital Marketing

1. SEO

2. On-page SEO Audit

3. User Experience

4. Paid Search Ads

5. Display Advertising

6. Sponsored Social Posts
14

3

9.

1

. Email Marketing
. Content Marketing
Native Advertising
0.Customer advocacy marketing

Source www.hubspot.com/flywheel






Marketing Funnel

AWARENESS

INTEREST

PURCHASE

LOYALTY

Source https://www.clatterchatter.com/marketing-funnel-for-the-layman/
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Marketing FIywheeI

 Gtrangers

Customers

Source www.hubspot.com/flywheel @ CAUSEIS



Strangers

Attract

Earn your people’s attention, don’t force it.
Attract visitors with useful content and
eliminate barriers as they try to learn about
your company.

* Blog

« Keywords

- SEO

 On-page SEO Audit
« Social Publishing

« Paid search ads

* Display Advertising

Customers

Source www.hubspot.com/flywheel
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Strangers

Engage

Form good relationships with your prospects.
Don’t just treat them as deals. Enable buyers
to engage with you on their preferred timeline
and channels.

« Content

« User experience

* Email marketing

* Native advertising

« Sponsored social posts

Customers

Source www.hubspot.com/flywheel
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Strangers

Delight

Tie your success to your customers. Shift
resources to be more effectively distributed
throughout the entire customer experience

e User experience
« Customer advocacy marketing

Customers

Source www.hubspot.com/flywheel
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The Member Journey.

Loyalty &
Engagement
Consideration Continuing to use your

Getting educated on your services and member may

services and benefits. require assistance.

Ok 200
277 *ﬂ:ﬂv"ﬁ’*
Awareness Acquisition Advocacy &
: . .. L Retention
Researching options and Joining your association and
need. sense of belonging. Renewing membership and

advocating to others.

CAUSE
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The Member Journey.

o o AR N

ZZZD

Loyalty & Advocacy &
Engagement Retention

Member is targeted with Member can provide feedback

personalised benefits. to the association.
Engagement strategy to Members are offered to
target disengaged members. participate in surveys.

Memlbers are encouraged to
provide a testimonial for
various purposes.

Use of engagement scoring to
measure and rank members.

Incentivising or gamifying Easily identify ways to be a
member engagement. volunteer for the association.

Provide a Customer
Satisfaction Score or NPS on
benefits and services.

Designed onboarding journey
for new members

© Copyright Causeis Pty Ltd 2022



| et’s take a 5-minute break

Please feel free to mute and turn

Grab a refreshment
off your camera
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Attract:
Search Engine Optimisation

‘ A U S E © Copyright Causeis Pty Ltd 2022 :



© SEO

How does SEO work?

Your website is “crawled” by a search engines
like Google and review pages.

Google will index your page.

If your page successfully answers the search,
then it will be listed in the search results.

Check your sites Google index
site:causeis.com.au

CAUSE
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© SEO

What impacts your SEO?

Site performance
URL structure
Anchor text
HTML tags
Broken links
Keywords
Content

Internal links
Image tags

CAUSE
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SEO Learn

https://developers.google.com/search/docs/
beginner/seo-starter-guide

(:2) Google Search Centra

| Documentation »

Documentation

Search Engine Optimization (SEQO) Starter 2nd feeabacs
Guide n

get my sits on Go

) YOU Need a0 ) expart?

Help Google Nnd your cor

Who is this guide for?

oh pages you 0ot

. 1, You might be
Change your3 ng and thriving business, naweb
out the mechar ch: this guid
HMelp Google (and users) unders
3ing to our , ‘ ge YOu
k your ¢ {

crawl, index, and understand your content

timization (SEQ) is often about making small modificat

s to parts of your website. Wi
might seem fike incremental Impr

viewed
=ments, but when combined with other optimizatio
er experience and performan You're

¢ 2cause they < t ’ : ran e, but
YOu may not be makind en

CAUSE
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Google

© Copyright Causeis Pty Ltd 2022.

site:causeis.com.au X 3 Q

Q Al [E] Images [E News & Shopping  Maps i More Tools

About 525 results (0.18 seconds)
Google promotion

Try Google Search Console

www.google.com/webmasters/
Do you own causeis.com.au? Get indexing and ranking data from Google.

https://www.causeis.com.au

Causeis - The iIMIS and Association Experts

Causeis exists to support associations. We understand the environment associations operate in
and the unique challenges and opportunities it presents.

https://www.causeis.com.au » articles

Causeis Articles

The Causeis articles are for us to provide you with information, tips & articles related to iIMIS and

your business.
You've visited this page 2 times. Last visit: 1/08/22

https://www.causeis.com.au » innovations

ASI| Innovations Conference - Causeis

Causeis exists to support your digital and iMIS journey. Causeis is proud to be presenting and
sponsoring the ASl's 23rd annual iMIS INNOVATIONS Conference. By ...
You visited this page on 31/07/22.

https://www.causeis.com.au » summit



@ Site performance

Google Lighthouse: Measure your sites across

Performance & Speed
Accessibility

Best Practices

SEO

4% 83 83

Performance Accessibility Best Practices

CAUSE
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Let's see what happens

Google accounts for 90% of desktop
searches!

GO gle N association of

Q Al B News [ Images Q Maps [ Videos : More
About 5,040,000,000 results (0.46 seconds)

https://www.acs.org.au

ACS - The Professional Association for Australia's ICT sector
ACS is the professional association for Australia's technology sector. We represent Technology

professionals across industry, government, and education.
Migration Skills Assessment - Networking & Events - Join ACS - Certification

https://www.aasw.asn.au

Australian Association of Social Workers: Home - AASW
The AASW is the professional body for social workers. We set the benchmarks for professional
education and practice in social work and have a strong voice on ...

https://www.unaa.org.au

United Nations Association of Australia
Upcoming Events - Latest from - Latest News - Be connected and stay informed.

‘ A U S E Current Opportunities - About Us - Young Professionals Network - Contact Us

© Copyright Causeis Pty Ltd 2022.




@ Page Audit for SEO

* Use your Google Analytics to identify your
top accessed pages

Take the top 10-20 pages and review all of
the following:

Title

Description
Meta Tags
Heading
Content Review
Image Titles
Image Alt tags
Check URLs

CAUSE
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| et’s take a 5-minute break

Please feel free to mute and turn

Grab a refreshment
off your camera
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Attract:
Paid Search Advertising
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Paid Search Advertising

CAUSE
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@ Paid Search Advertising

« (Google Adwords

* LinkedIn

« (Google Remarketing
* YouTube

« Facebook

o Twitter

 Media (SMH, The Age, Courier etc)

Copyright Causeis Pty Ltd 2022.



Google Ad Grants ~ Getstarted  Get help

—

——— -

NnAnnrAafite clharAa HlhAlr

CAUSE
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Google Grant

Specific for non-profits

Google for Nonprofits

Offerings Eligibility Resources Success Stories

Who's eligible

To request a Google for Nonprofits account, you must be a
nonprofit charitable organization in good standing, and
meet the full eligibility requirements in your country.

Please note, some types of organizations are not eligible
and will not be verified. Please confirm your organization

0ol, academic institution, or university (Google

Education offers a separate pr

CAUSE
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How Causels uses Google Adwords

‘ A U S E © Copyright Causeis Pty Ltd 2022 .



Google Adwords

« Causeis uses Google Adwords to ensure a
high Google listing and competitive
advantage.

A Q@ Maps [ Videos ¢ Shopping [ Images : More Tools
About 40,000,000 results (0.39 seconds)
Ad - hitps://www.causeis.com.au/mx-guide v 1300 228 734 e\ =
i . . . cuien ™ Royal Queensland ¥
Causeis.com.au - Digital & Member Experience - Causeis fouran AL Golf Club
Your 10-Step Guide to help you create a successful digital strategy for your association Curtin Ave r srin Ave !
Download now and start your digital journey, with Causeis. iMIS. Consulting. Training. Support Mig i
“Arthur Aye

Contact Us 9 Northshore Brisbane

We're here to help no matter the size of your iMIS issue Contact us

iMIS Support Causeis Pty Ltd

Peace of mind so you can focus on your mission. Learn more. = 5

. & Website Directions Save
Consultant in Hamilton, Queensland

https:/iwww.causeis.com.au
Causeis - The iIMIS and Association Experts Located in: Fujitsu Air Conditioning
Causeis exists to support associations. As your one Digital Partner, we bring a shared vision for Address: Suite 1.3/371 MacArthur Ave. Hamilton QLD 4007

your success. Causeis can deliver your complete digital .. at
: ’ P = Hours: Open - Closes 5PM ~

Our Team Phone: 1300 226 734
Executive and Association S'la.eg\ Michelle Lelempsis Appointmen‘sr causeis.com.au Provider
Support Suggest an edit - Own this business?

We're here to help. Support is crucial to the success of iMIS in .

Questions & answers

13 e =
Digital Academy for Associations N sk a question

Digital transformation has become more obvious in recent times ..

Reviews @ Write areview  Add a photo
Careers
Causeis is a workplace where you know you will grow in your ... Be the first to review

A f
More results from causeis.com.au » Fomon fmusmmio: Fibe 1.3
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Social Platforms
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Observe

e — —_—

Receive — Provide
feedback feedback

Ql 2 Q 4

Broadcast

CA U S E Meshi, Tamir, and Heekeren Trends in Cognitive Sciences 2015

© Copyright Causeis Pty Ltd 2022.



SOCIAL MEDIA BEHAVIOURS

PERSPECTIVES ON HOW INTERNET USERS AGED 16 TO 64 ENGAGE WITH SOCIAL MEDIA

B

VISITED OR USED A SOCIAL ACTIVELY ENGAGED WITH AVERAGE AMOUNT AVERAGE NUMBER OF PERCENTAGE OF INTERNET
NETWORK OR A MESSAGING  OR CONTRIBUTED TO SOCIAL OF TIME PER DAY SPENT SOCIAL MEDIA ACCOUNTS USERS WHO USE SOCIAL
SERVICE IN THE PAST MONTH MEDIA IN THE PAST MONTH USING SOCIAL MEDIA PER INTERNET USER” MEDIA FOR WORK PURPOSES

99% 88% 2H22M 8.8 40%

SOURCE: GLOBAIWEBINDEX (Q1 2020 ZURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 15 TD 64, 55 GLOBAIWEBINDEX COM FOR MORE DETAIL
Q *NOTE: FIGURE FOR SOCIAL MEDIA ACCOUNTS MAY NOT INDICATE ACTIVE USE OF ALL ACCOUNTS EVERY MONTH ‘ gggial HOOtSUlte'

https://datareportal.com/reports/more-than-half-the-world-now-uses-social-media

© Copyright Causeis Pty Ltd 2022.



58% 31% 40%

of Australians check social of Australians check of people
media the moment they their feeds more than aged 18 to 50
wake up. 10 times a day. : check social

media at work.

-
9 consumer fun facts
that really stand out!

A few things we think you'll _
find super interesting from [
63%

this year’s report. Australians spend of people are turned off
12 hours , by brands who pay

per person per week social influencers.
watching YouTube.

350/0 of Australians have

reacted to something on their feed
that was actually ‘fake news'.

81%

of parents worry about

6 40/0 of people are who their kids are

» using social media while Sq0RacI9.onne:
they're watching TV.

and 280/0 of those
' ‘ : people are posting about
, the show they're watching.

Source: Yelow Socal Media Report 2020

C A U S E https://www.yellow.com.au/social-media-report/

© Copyright Causeis Pty Ltd 2022.




@ WHAT’S YOUR GENERATION?

C A U S E https://ebookfriendly.com/comparing-reading-habits-five-generations-infographic/

© Copyright Causeis Pty Ltd 2022.



@ Social Media Platforms

Facebook

e Users: 2.2 billion

* Audience: Generation X and millennials
* Industry impact: B2C

e Best for: Brand awareness; advertising

Twitter

e Users: 335 billion

e Audience: Primarily millennials

* Industry impact: B2B and B2C

* Best for: Public relations; customer

CAUSE service
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Social Media Platforms

Instagram
Users: One billion
Audience: Primarily millennials
Industry impact: B2C
Best for: Natural-looking media, behind-the-
scenes, and user-generated content;

advertising

LinkedIn
Users: 645 million

Audience: Baby boomers, Generation X, and
millennials

Industry impact: B2B
CAU S E Best for: B2B relationships, business

development, and employment marketing

© Copyright Causeis Pty Ltd 2022.




(@' Social Media Platforms

YouTube
Users: 1.9 billion
Audience: Millennials, closely followed by
Generation Z
Industry impact: B2C

Best for: Brand awareness; entertainment,
and how-to videos

Snapchat
Users: 300 million
Audience: Primarily Generation Z
Industry impact: B2C

CAU S E Best for: Brand awareness; advertising

© Copyright Causeis Pty Ltd 2022.




(@' Social Media Platforms

Pinterest
e Users: 250 million

Audience: Primarily older millennials and
younger baby boomers

Industry impact: B2C
Best for: Visual advertising; inspiration

CAUSE
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LinkedIn

m Q se

~]

Causeis Super admin view View as member
|

All Pages ~ Content ~ Analytics Activity (@) Admin tools

Set up your Page for success

Compiete these steps to get established, increase reach and drive engagement. On average, completed Pages see up to 30% more traffic. Learn more

i —
) P L ey —(~
R\

1 remaining to complete
% Grow your followers

Invite connections

DIGITAL ACADEMY ey,

% SUMMIT 2022
‘
ﬁ October 12 - 13 | Melbourne

e

Causeis VAL ( - Share Page

We create digital experiences for your members, your staff, and your association
powered by best-in-class technology.

Non-profit Organizations - Brisbane,

- = - j ==z
o “ : p———

Queensland - 518 followers

Last 30 day achvity

Analytics r(vﬁ‘ SAnct post Grow your followers

J -
93 11.4% g 1 &2
3] Phot Video Poll Write artich -
Search appearances @ = = o k. i 250/250 credits available @
Last 7 days 250/250 credits availlable

Build your audience and reach by inviting

95 7 Page posts Hashtags Employee posts connections to follow your Page
C A U : I Unique visitors Eilter admin nocts b A f o COr

© Copyright Causeis Pty Ltd 2022.




| et’s take a 5-minute break

Please feel free to mute and turn

Grab a refreshment
off your camera
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Canva Introduction
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anva Introduction

Plans and pricing v

What will you designh today?

s easy to engage your audience, build your brand, and create amazing

~nntont tngdothe " Aeciogn evherience noe
Al content together — no design experience needed.

Sign up for free

BRITNEY
BEAUTY
G SALON

For Sala

Newly Listed

CAUSE
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Questions and ldeas
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CAUSE

DIGITAL ACADEMY
SUMMIT 2022

October 12-13 | Melbourne

The first dedicated digital transformation conference for innovative associations proudly:presented by
Causels.

Explore now —»

CAUSE
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Thought-Leader Organisations

1IKEA

Keynote: The Loyalty Loop

CAUSE
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Thought-Leader Organisations

yausae IMIES

by aS|

(S cAUSEIs ANALYTICS \{

is Pty Ltd 2022



In preparation for Thursday

 |dentify what your Digital Marketing Strategy includes?

* Do you have any metrics available on performance?




Day 2. Agenda

Thursday 4t |R———
August ot forDiia Markating

* Bringing it all together — Your Digital
Marketing Strategy

© Copyright Causeis Pty Ltd 2022. CAU SE
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Michelle Lelempsis
Managing Director, Causeis

&, 0404 092 105

michelle@causeis.com.au

Yolande Smith
Digital Marketing Specialist, Causeis

&, 0434788214

yolande@causeis.com.au

CAUSE

Connect with us
and experience the
differencel

AN .
H  Www.Causels.com.au

(®

o
In linkedin.com/company/causeis

y twitter.com/causeis



CAUSE
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